Dr. Henrik Eger, Delaware County Community College (DCCC), heger@dccc.edu 


SYLLABUS & SCHEDULE: COM 100-51, Fall 2008
Delaware County Community College – 901 S. Media Line Road, Media, PA 19063

1.  General Information

Course title:

COM 100-05 Interpersonal Communication 

Class meetings:
Main campus, Rm. 2247 (CRN 2247); Mo, 6:30-9:30 p.m.

Instructor:

Dr. Henrik Eger
Office:


Room 4319; Mailbox room: 4310 (see secretary)

Office hours:

MO, WE, FR 1:30-2:25 PM; TU & TH 3:30-4:25 PM


Please schedule all appointments beforehand.

E-mail address:   

<heger@dccc.edu> If possible, please contact me via e-mail.  Always identify yourself in the Subject Heading with your full name, class and section plus a key word or two.  Ex.: Pat Doe, COM 100-51: Syllabus question
Tel. #:           
610-359-5380—Phone messages only if you have no access to a computer.

Web page:
http://faculty.dccc.edu/~heger/index.htm or http://www.henrikeger.com/DCCC.php 

Emergency #:
For info on school closings, esp. bad weather, listen to KYW-AM 1060 (day classes: #470, evening: #2470) or check DCCC website: <http://www.dccc.edu>. 

Disabilities:
For confidential help, advice, on ADD, etc., and the necessary forms, contact Ann Binder, Director of Special Needs Services, Rm. 1325, tel. 610-325-2748.

Prerequisite:
A satisfactory score on placement tests or successful completion of ENG 050 and REA 050.  Visit the DCCC Assessment Center for details.

Course overview: 
This course will combine the study of interpersonal communication theories and their practical applications, both inside and outside the classroom, with an emphasis on experiential learning that engages students in observations, reflections, and discussions.  Students will learn to discover and develop their capacities to become clear, responsible, and effective communicators who grow beyond their initial perceptions and judgments. 
2. Course Resources

 REQUIRED:

Briggs, Katharine C., and Isabel Briggs Myers.  Myers-Briggs Type Indicator [MBTI]: Self Scorable Form M.  Palo Alto: Consulting Psychologists, 1998.

Carlson, Richard.  Don’t Sweat the Small Stuff . . . and It’s All Small Stuff.  New York: Hyperion, 1997.

McCornack, Steven. Reflect and Relate: An Introduction to Interpersonal Communication. Boston: Bedford/St. Martin’s, 2007.
One YELLOW plastic POCKET FOLDER for your assignments and one ring-binder for all handouts.

OPTIONAL (but highly recommended)
Any good dictionary; comprehensive (Roget’s) Thesaurus, good quotation dictionary (book or CD-ROM); 


pocket or electronic 2008 calendar. 

Morgenstern, Julie.  Organizing from the Inside Out.  New York: Holt, 1998.

National Public Radio 90.9 FM <http://www.npr.org>; Philadelphia Inquirer, The <http://www.philly.com>.

3. Course Overview and Competencies


Students are introduced to the basic theories of interpersonal communication and their practical applications. Students also develop insights into managing conflict while learning how to build, maintain, and even end relationships in a productive manner. Given the social nature of communication, this course emphasizes experiential learning. Students should expect to be regularly engaged in classroom discussions, activities, and exercises. Academic writing serves to integrate learning in the classroom and off-campus. Upon successful completion of this course, students should be able to
1. recognize the function of human wants, needs, beliefs, and attitudes as they influence human communicative behavior;

2. understand the importance of effective communication in intrapersonal, interpersonal, and small group settings;

3. interact with two persons in and across a variety of face-to-face and mediated interactive contexts; 
4. Apply foundational interpersonal skills such as active listening, self-disclosure, and trust building into their daily lives.
5. Understand the role of culture in human communicative behavior.
6. Identify and manage the multiple visual, verbal and nonverbal messages that constitute communication. 
7. Identify and manage the interpersonal conflicts in professional, social, and personal relationships.

4. Class Participation and Professionalism
Your class participation will play a central role in your development as an effective thinker and communicator.  Class participation and professionalism will count for 10% of your final grade; therefore, please pay attention during class and focus discussion on the topics listed for that day in the Schedule.
Classroom Participation Guidelines


This list of student behaviors ranges from those which constitute poor and ineffective class contribution to outstanding classroom participation.  Feel encouraged to participate actively and thoughtfully throughout the semester.  

0 = [F] Insignificant contribution.  Characterized by a failure to display interest or make relevant 


comments.  The student listened, but not intently, and did not utilize reading material when making 


comments (for the reading area).

1 = [D] Marginal contribution.  Characterized by minor involvement that added little to the process.  The


student’s knowledge of the reading could be inferred but was not directly linked or stated.

2 = [C] Expected contribution.  Characterized by meaningful involvement that added to the process.  The

student lived up to the expectations of peers and the [professor] for how a member of our class should act.  He or she showed willingness, preparation, ability, and understanding during the activity or discussion.  Comments or questions were clearly linked to the readings.

3 = [B] Substantial contribution.  Characterized by [significant] involvement that added to the process.  In

some documentable way or another, the student’s performance exceeded that which would be expected by peers and facilitator.  He/she offered provocative and relevant comments or questions.

4 = [A] Exceptional contribution.  Characterized by being an outstanding participant in that area.  The

student far exceeded expectations.  Peers and the [professor] learned a great deal, gained insights, were emotionally affected, or inspired (Shulman, G., and D. Luechauer.  “Merging content and process: Creating empowered learners in graduate and undergraduate social science courses.”  Nov. 1991).  

Effective Feedback

1. Questions that concern the whole class would best be handled in class as soon as they arise. 

2. BE PROACTIVE (NOT REACTIVE): Please address any concerns or unanswered questions you might have before they become a major problem for you by contacting me—so that we can work together on overcoming any possible misunderstanding or issue.

3. I usually reserve the last 5-10 minutes for a review of the main things learned in class that day and you will be asked to share one of the most important things you learned during that session without repeating what someone else has said.

4. To make sure that everyone understands the material, I will ask for your anonymous, written feedback at the end of each week so I can answer all questions and any possible concerns. 

Respectful behavior

1. Courtesy and respect for everyone in all class situations is expected. “Obstruction or disruption of 
teaching” and “actions that intimidate, harass, or interfere with the rights of other members of the College community” are considered major violations of DCCC’s Student Code of Conduct. 

2. You are expected to turn off beepers and cell phones before coming to class and refrain from text messaging, checking your email, or any other Internet activity not directly related to our work in this class.

5.  Growth as a Communicator


One of the signs of intelligence is the capacity to let go of those thought and behavioral patterns that no longer work within the framework of a new environment, including this class, your place of work, etc.  Similarly, accepting ambiguities and valuing difference is often the hallmark of maturity.  Therefore, keep an open mind, acquire new skills, and consider different responses, based on your changing and evolving perspectives.  To improve your communication skills with a wide range of people, you are encouraged to sit next to a different person each class to share and network.  Where appropriate, do the same outside class—applying what you have learned during the semester on a regular basis.


Share only that from your own life which you wish to share.  Effective communication requires mutual respect of each other’s comfort levels.  If you are shy and consider communication difficult, do not worry; it can become easier if you participate actively, thoughtfully, and honestly throughout the semester.    

6.  Attendance, Lateness, and Make-up Policy
1. Please attend all class sessions and arrive on time.  Late arrival or early departure will count as half a cut.  If a student misses more than half a class, it counts as a full cut.  

2. If you miss more than one week’s worth of classes, you may be dropped from the course. If you wish to withdraw from the course, fill out a drop/add form at the registrar’s office before the deadline of that semester (for details see Student Handbook).  Therefore, schedule all appointments (physicians, dentists, lawyers, contractors, delivery people, etc.) at times which do not conflict with class.  

3. If you have a certifiable medical condition which prevents you from attending DCCC classes regularly, the college can give you a medical withdrawal (MW). See catalog for details. 


You can make up one weeks’ missed COM 100 classes by participating actively in two "Toastmasters International" sessions; for details, contact the DelCo chapter in Media (check www.toastmasters.org/find for clubs near to your home or place of work).  If you supply written proof that you have attended two full sessions, I’ll give you credit for up to three-hours of missed class time.

7. Communication Activities

1. Participate actively in all class activities, especially those that are listed on the schedule

2. Write one case study. Present a specific interaction that you had with someone at work, in your COM 100 class, at home, or during an event in the past.  You will get access to a sample, the opportunity to submit one preliminary case study to get feedback on how to improve it and, finally, an assignment to submit (for a grade) the rewritten case study.

3. Begin networking early and read widely in preparation for your team presentation.  I am sure you know that you are not doing these things just for a grade but for your own intellectual and linguistic growth as an effective communicator.  

4. Listen to NPR daily: understand better the different sides of human interaction & communication.

5. Use the Internet as often as possible for any information relevant to this course and for your 
team presentation, perhaps starting with <google.com> and <AskJeeves.com>, then Ebsco and Encyclopedia of Associations, now online at DCCC (see library).

6. Creative Farewell: Use as much of what you have learned during this course and share or demonstrate something representative of your career, your hobbies, or your interests.  In previous semesters, students have presented a satire of Speech 100, demonstrated specific skills (singing songs, playing instruments, even showing us what it is like to be a young Marine), and taught us new skills, based on their professional or personal experiences.
8. Academic Honesty


You are encouraged to act ethically at all times, both as a student and as a member of this society. Therefore, please adhere to the following ground rules:  

1. AVOID ALL FORMS OF PLAGIARISM, which is defined as the unacknowledged borrowing or duplication of somebody else's words or ideas, whether intentional or not.  For further details see the Student Handbook. 

2. Using sources from the Internet can easily lead to plagiarism, especially if the source is not identified before you summarize or paraphrase a text, or at the end of the citation, with the relevant bibliographic details in the Works Cited section.  

3. DCCC requires us to document and report in writing all cases of plagiarism to the Provost. Therefore, please follow these ground rules for all your projects.
9. Grading Policies

1. To complete this course successfully, you must finish ALL assignments on time and pass with a "C" or better with an overall final grade of 70% = C-.  All assignments are mandatory and due at the beginning of class on the dates listed on the schedule.

2. All assignments must be typed, following the MLA format, stapled, and submitted on the assigned dates.

3. Late assignments will be marked down by one full grade for each class day that they are late and any assignment that is not handed in will lead to an automatic course failure (“F”).  Save all assignments on your computer and email a copy to yourself of all of your documents to prevent loss of any materials.

4. As all incomplete essays will receive an “F”, please make sure to complete your work.

5. Please remember: No extension of deadlines on any projects, papers, or the exam.  

6. To encourage regular class attendance, I will not give make-up tests or quizzes.

7. Any student who misses more than one week’s worth of class time or does not complete a required assignment will fail the course, unless a student has written permission from me.  Therefore, please act responsibly at all times.


9.   I will be introducing you to useful and practical handouts throughout the semester, all of which I will post on my website. Please check in regularly.


10. I greatly appreciate your input and welcome suggestions on how I can help you to maximize your learning, while maintaining our standards.

SEMESTER SCHEDULE: COM 100-51, Fall 2008
Projects, Class Notes, Text Analyses, Presentations, Deadlines

	DATES
	IN-CLASS projects and HOMEWORK DUE
Click all blue hyperlinks to open the documents on my website; (H) = Handout on website
	Assignments and Readings


	Week 2: Sept. 8
	CLASS: 1. Welcome; 
2. Meeting strangers at a social gathering: Communication experiment/Networking; 

3. Syllabus & Schedule: Overview and assignments; 
4. Socratic Method & effective study skills: “How to become a successful communicator and student” (H); 
5. Sample Case Study intro (H); 
6. Introduction: Carlson’s Don’t Sweat the Small Stuff
7. Summary of the most important things you learned and any questions or concerns you might have.
	HOME: 1. Buy Carlson, McCornack, MBTI, 1 YELLOW plastic pocket folder and 1 ring binder; 

2. Create and print out name tag; 
3. Fill out Background Info (H)
4. Read, highlight, and annotate each assignment this semester, starting with McCornack (McC), “Managing Conflict & Power,” chapter 9 (293-327); and

5. Carlson (1-79).

	Week 3: Sept. 15
	CLASS: 1. Review and preview.
2. Interview and introduce someone you have not met before; 
3. Background Info  & e-mail class list; 
4. Class Notes intro;
5. Text Report Intro.: 1 Summary & 1 Reflection (H); 
6. Discuss: “Managing Conflict & Power” (293-327);
7. Summary & questions.
	HOME: 1. Sample Case Study 
2. McC “Interpersonal Communication & Essentials” (3-77).
3. Study effective study skills handout.

	Week 4: Sept. 22
	CLASS: 1. Review and preview.
2. Hand in and discuss Case Study; 
3. Team Presentation Intro. (H);

4. Discussion of “Interpersonal Communication & Essentials”  (3-77);
5. Summary & questions.
	HOME: 1. Work on Text Report #1.  

2. Start reading Carlson (81-159); 
3. Class Notes wks 1 & 2; 
4. McC, “Perceiving Others & Experiencing & Expressing Emotions” 3 & 4 (79-149).

	Week 5: Sept. 29
	CLASS: 1. Review and preview.
2. Hand in Text Report #1;
3. Films on team presentations by former students; 
4. Discussion of “Perceiving Others & Experiencing & Expressing Emotions” (79-149);
5. Return Case Study & indv. meetings with students; 

6. Summary & questions.
	HOME: 1. Work on final version of Case Study
2. Read Carlson (161-246).

	Week 6: Oct. 6
	OUTSIDE CLASS: Team 1 meet me three weeks before your presentation in my office from 5:30 to 6:15 p.m.; all other teams, follow the same concept development pattern, meeting with me three weeks prior to your presentation for half an hour
CLASS: 1. Review and preview.
2. Hand in final version of Case Study; 
3. Setting Team presentation dates; 

4. Selection of team topics, team partners, and presentation dates;
5. Discussion of Carlson (1-250);
6. Summary & questions.
	HOME: 1. Generate topics and ideas for team presentations; 
2. Meet with your presentation teammates at least once a week from now on; 
3. Review Carlson for Exam; 

4. McC, “Developing Interpersonal Confidence & Listening Actively” 5 & 6 (155-215);

	Week 7: 
Oct.13
	CLASS: 1. Review and preview.
2. Final review of Carlson; 

3. TEST: Carlson (pages 1-248); 
4. Discussion of “Developing Interpersonal Confidence & Listening Actively” (155-215);
5. Introduce Memo Format (H);
6. Intro: MLA Format and Sample
7. Summary & question. 
	HOME: 1. McC, “Verbally & Nonverbally” 7 & 8 (217-291);
2.  Team 1, finalize presentation.  All other teams continue working on your presentation.
3. Work on Text Report #2.

	Week 8: 
Oct. 20
	CLASS: 1. Review and preview.
2. Hand in Text Report #2  
3. Discussion of “Verbally & Nonverbally” (217-291); 

4. Summary & questions;
OUTSIDE CLASS: Team 1: meet with me to go over your handout & PowerPoint presentation. All other teams: follow this pattern of meeting me with your two documents one week before your presentation.
	HOME: 1. McC, “Relationship with Romantic Partners, Family, & Friends” 10 & 11 (329-415);
2. Print out two copies of the memo (simply copy it from the website and replace the given name with your own name). 

	Week 9:

Oct. 27
	CLASS: 1. Review and preview.
2. TEAM PRESENTATION 1 (TP1); 

3. Feedback on Team Presentation: “What did you like and what would you do differently?”  

4. Discussion of “Relationship with Romantic Partners, Family, & Friends” (329-415);
5. Summary & questions. 
	HOME: 1. McC, “Relationships in the Workplace” 12 and Glossary (417-449, G1-14);
2. Print six copies of the final version of your memo.

	Week 10:

Nov. 3
	CLASS: 1. Review and preview.
2. TP 2; 
3. Feedback on team presentation and Handout; 

4. Discussion of “Relationships in the Workplace” (417-449, G1-14)
5. Review of Communication Skills Portfolio; 

6. Summary & questions
	HOME: 1. Finalize portfolio and prepare for your team presentation and handout with your classmates.


	Week 11: 

Nov. 10
	No class: Preparation time for your team presentation and final exam, including interviews with professionals in their field and meetings with reference librarians. 
	HOME: 1. Work on Text Report #3
2. Work on Team Presentations to inform, entertain, and activate your audience using PowerPoint, video, props, audience involvement, handout/s, individual MBTI’s, small gift, food, and drinks, etc. and giving and receiving Feedback, both oral and in writing (memo format) (Wks 11-15). 

FOLLOW UP: Write end of semester self-assessment: The development of your overall learning and communication skills in this class (H).

For Week 13: Finish Class Notes.

	Week 12:
Nov. 17
	CLASS: 1. Review and preview.
2. Hand in Text Report #3;
3. TP 3;
4. Feedback on team presentation & Handout; 

5. TP 4;
6. Feedback on team presentation & Handout; 

7. Summary & questions.
	

	Week 13: Nov. 24
	CLASS: 1. Review and preview.
2. TP 5; 
3. Feedback on team presentation & Handout; 

4. Hand in Class Notes Portfolio (weeks 1-12) ; 

5. Review of Individual Communication Skills Assessment (H); 
6. Review of Text Report Portfolio; 

7. Summary & questions.
	1. Begin writing Individual Communication Skills Assessment;
2. Finalize Text Reports Portfolio.

	Week 14:

Dec. 1
	CLASS: 1. Review and preview.
2. TP 6; 

3. Feedback on team presentation & Handout; 

4. Preparation for final exam: Organizing your Communication Portfolio; 

5. Preview of your individual or group creative farewell;

6. Summary & questions.
	HOME: Prepare for Creative Farewell, individually or with team partner/s.

	Week 15: Dec. 8
	CLASS: 1. Review and preview.
2. Return of Class Notes Portfolio;
3. Creative Communication Farewell.
	HOME: Take-home FINAL EXAM: Team Member Self-Assessment (NO EXTENSION; paper will not be returned); due Dec. 15.

	Week 16: Dec. 15
	 TBD
	


Student Grade Form
Your Name:


   

         

             COM 100-51, Fall 2008
	Wk. Due
	Assignments & Exams 
	Yr %
	Grade Formula
	Total 

	
	EXAMPLE: Team Presentation (15%)
	80%
	Grade % x 0.15
	12%

	4 & 6
	10%    Case Study: Description, Analysis, Solutions
	
	Grade % x 0.10
	

	7
	10%    TEST: Carlson’s Don’t Sweat the Small Stuff 
	
	Grade % x 0.10
	

	TBA
	15%   Team Presentation
	
	Grade % x 0.15
	

	
	 10%   Team Handout
	
	Grade % x 0.10
	

	Entire semester
	10%    Class Participation  
	
	Grade % x 0.10
	

	
	15%  Text Report 1-3: Due on specific dates & times

          #1 (Wk. 5):            #2 (Wk. 8):             #3 (Wk. 12):               
	
	Grade % x 0.15
	

	13
	10%   FINAL EXAM: Class Notes
	
	Grade % x 0.10
	

	15
	  5%  Creative Farewell
	
	Grade % x 0.05
	

	16
	15%   FINAL EXAM: Semester-based Skills Assessment
	
	Grade % x 0.15
	

	
	100% Total

	
	
	


This Syllabus is like a contract and the Student Handbook is similar to a Handbook for Employees.  Please study the Syllabus and the Schedule carefully and contact me if you have any questions.  I greatly appreciate your input and welcome suggestions on how I can help you to maximize your learning, while maintaining our standards.  

In case of class cancellations (inclement weather, etc.), all assignments will be added to the assignments due in the next class, according to the Schedule.  Both Syllabus and Schedule may be subject to revision, depending on external circumstances.  If in doubt, please always check in with me.  

Updated 10 Sept. 2008
6

